
CUNA outlines its top legislative and 
regulatory priorities ahead:
™Defend the tax status. With 

comprehensive tax reform on Congress’s 
agenda, CUNA’s top priority is to pro-
tect the tax exemption.
™Reduce the regulatory burden.
CUNA will push to exempt credit unions 
from new Consumer Financial Protec-
tion Bureau requirements in areas in 
which they’re already regulated.
™Enhance communication to 
credit unions, underscored by the 
appointment of Paul Gentile as CUNA’s 
executive vice president of strategic 
communications and engagement. 
With his leadership, CUNA will pro-
mote communication and understand-
ing within the three-tier system.
™Ensure compliance support. Work-
ing with leagues, CUNA will help credit 
unions comply with regulatory demands.
™Enhance the credit union char-
ter at the state level, and promote 
Congressional legislation to allow 
supplemental capital and continue the 
practice of small-business loans. 
™Maintain marketplace flex-
ibility by opposing new price caps in 
any aspect of credit union operations, 
including interchange.
™Engage in housing finance reform
by ensuring credit unions have contin-
ued access to the housing finance mar-
ketplace on fair and reasonable terms.
™Build “Plan to Win”—a 535-seat 
strategy where credit unions reach out 
to all members of Congress to press for 
passage of important legislation.

For more on these and other issues, 
join CUNA’s political and legislative 
affairs staff during this afternoon’s 
General Session. ™

Chatzky 
writes the 
book on 
personal 
finance 

You might have seen Jean Chatzky 
on NBC’s “Today” program, where 
she’s financial editor. 

Or maybe you’ve checked out her blog 
for tips on everything financial—from the 
latest rules on qualified mortgages to sug-
gestions for saving money in the New Year 
(jeanchatzky.com). 

If that’s not enough, it’s likely you’ve 
read her books on personal finance. She 
currently has nine in print.

What makes Chatzky unique is her 
no-nonsense approach to living well—and 

living within your means.
Her latest book, “Money Rules: The 

Simple Path to Lifelong Security,” begins 
with two principles:

1. Personal finance is more personal 
than it is finance.

2. Money is simple; people make it 
complicated.

Chatzky then lays out a series of rules 
anyone can follow “to have a lifetime of 
financial security and eliminate most, if not 
all, money stress.” It’s advice well-suited to 
those who’ve been bruised by the reces-
sion, and those who might be looking for a 
financial institution they can trust.

Typically, when people are asked about 
their relationship with money, they describe 
it as “confusing, frightening, chaotic, stress- 
ful, unstable, or too complex.” But it doesn’t 
have to be that way, she says.

During today’s Opening General 
Session, Chatzy will discuss how simple, 
straightforward financial advice applies to 
your credit union, your members, and your 
community. CUNA’s Certified Financial 
Counselor School sponsors the keynoter’s 
address. ™

Leg/reg priorities

Visit creditunionmagazine.com/GAC

 Extensive conference coverage;
  Video interviews with attendees 
and speakers;
 Photo galleries;
  Advice on connecting with legislators during 
Hill visits; and more.
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I am pleased to note that more than 
4,000 credit union leaders are attend-
ing CUNA’s 2013 Governmental 

Affairs Conference (GAC). 
We have a stellar program. It is 

unusual for the Speaker of the House to 
address association conferences, but 
House Speaker John Boehner, R-Ohio, 
will be with us this week at the GAC. 
This is a testament to his belief in the 
great work credit unions do on a daily 
basis to serve their members.

The House Speaker is part of a 
powerful, bipartisan lineup of congres-
sional and regulatory speakers and 
topical breakout sessions on the GAC 
program this week. However, our at-
tendance at the GAC transcends even 

the terrific programming. This is our 
opportunity—4,000 strong—to educate 
and enlighten members of Congress 
about the value of credit unions when 
you make your Capitol Hill visits.

When so many consumers today 
are disillusioned with banks, it creates 
an enormous opening for credit unions.  
If we succeed in removing regulatory 
barriers, elevating consumer awareness, 
and fostering service excellence through 
collaboration, many more people will 
recognize what our members already 
know so well. People across this nation 
will choose credit unions as their best 
financial partner. I plan to expand on this 
theme when I address the conference. 

For now, let me extend a warm 

welcome and express my appreciation 
to you for participating in the GAC. 
With your involvement, we will make 
a powerful impact and leave a lasting 
impression on Capitol Hill.

WELCOME TO THE 2013 GAC

On behalf of the CUNA board, I 
am pleased to welcome you to 
CUNA’s GAC.

This is a critically important year for 
us to have a strong presence in Wash-
ington. The 113th Congress includes a 
number of new faces, plus changes in 
key committee leadership posts. Ensur-
ing members of Congress understand 
and appreciate our unique structure and 
the value of our cooperative business 
model will be essential.

We know a dominant theme for 
policymakers will be helping the nation’s 
middle class. Who does that better 
than credit unions? Our members save 
billions a year using credit unions rather 
than banks. And when it comes to 
consumer satisfaction and trust, credit 
unions are in a class by themselves.

These are defining characteristics 
that members of Congress need to 
know about credit unions—especially in 
a year when tax reform is high on  
the agenda. Our tax status is causal  
to our ability as not-for-profit coop-
eratives to deliver affordable financial 
services to 95 million hardworking 
Americans.

We also must make our case for 
reducing the regulatory burden and  
enhancing the credit union charter so 
that we can keep pace with our mem-
bers’ changing financial services de-
mands. If we do not set the agenda and 
establish our priorities on Capitol Hill, 
our opponents in the commercial bank-
ing industry will step in and do it for us. 
The education process with legislators 
begins here in Washington at the GAC.

Thank you for your attendance this 
week, and for your ongoing commitment 
to political involvement in support of the 
credit union movement. Have a great 
conference!

Bill Cheney
President/CEO
Credit Union National Association

Mike Mercer
Chairman  
Credit Union National Association

President/CEO  
Georgia Credit Union Affiliates
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Add the GAC 
to Brokaw’s 
list of firsts

Distinguished television news anchor 
Tom Brokaw’s advice to those seek-
ing a clear understanding of current 

events might be a bit surprising. 
“You can no longer just be a couch  

potato,” Brokaw said in a recent interview 
with the University of Illinois-Chicago’s 
student newspaper. “When I was little, you 
could just tune in to Walter Cronkite or David 
Brinkley…. As a news consumer, you have 
to work harder about what’s reliable, what’s 
credible, and what holds up over time. And 
if you’re proactive, you can be the best-
informed citizen in the history of mankind.”

Brokaw, who has covered nine presi-
dents and won every major award in his 

craft, continues to enlighten viewers as a 
special correspondent for NBC, where he 
was the face of the “NBC Nightly News” for 
22 years before stepping down in 2004. He’ll 
speak at this afternoon’s General Session.

Brokaw’s career at NBC includes an 
impressive list of firsts: the first interview 
with former Soviet leader Mikhail Gorbachev 
and the first network report on human 
rights abuses in Tibet, accompanied by an 
exclusive interview with the Dalai Lama. And 
he was the only American network anchor 
to report from Berlin the night that the Berlin 
Wall fell. 

Credit Union Magazine sponsors  
Brokaw’s address.™

CU IN THE FUTURE

877.570.2824
cu24.com

It’s rising brighter than ever.
We’ll CU along the way.



win iPad mini!
1 of 2 BIG
REASONS 

to drop by 
GAC booth #436

QwickRate can help your 
credit union: 

 Enjoy more yield on every CD investment

Benefi t from no rate stripping, broker or 
third party fees

Save time with automated month-end 
reports and accruals

Get customized notifi cations of high, 
preferential rates, upcoming maturities, 
and more

www.qwickrate.com                                                                     800.285.8626 

Stop by booth #436 
to learn more – you may 
win an iPad mini!

Waiting for you at 
GAC Booth #436.
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Our credit unions want to earn the highest yield possible in today’s low interest-rate environment. 
QwickRate’s CD marketplace offers access to a new pool of banks with attractive rates not typi-
cally seen through brokers or other third parties. The fact that credit unions invest directly with 
no transaction fees adds even more yield to the equation. Efficiencies are critical, which is why 
subscribers value QwickRate’s automated month-end reports and accruals.

Credit unions, large and small, are facing unexpected effects following the implementation of new interchange 
rules that result in less interchange revenue and increased network fees. Fraud threats add expense both in loss-
es and additional costs acquiring new prevention tools. At Elan, we find many credit unions are seeking a trusted 
resource to help them make decisions to keep a healthy bottom line while keeping current with technology.

What’s the top challenge for your CU clients?

What exhibitors say:

Shawn O’Brien, QwickRate, Booth #436

Martha Hedrick, Elan ATM & Debit Services, Booth #479

Customer Relationship Management software designed 
specifically for financial institutions. We build better relationships.

www.threesixtyview.com

Watch this video and find out why financial 
institutions choose 360 View CRM.

Stop by Booth 543 to find out.

Do you know who your 
25 most profitable 
members are?

®
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In today’s current financial market, credit unions are looking to expand their vehicle finance service 
options to better meet their member needs and increase membership. Determining how to properly 
provide credit-challenged members with financing options to fuel loan growth has become a high 
priority. Obstacles to overcome include mitigating the inherent risk and managing the extra resources 
and costs associated with subprime lending. And helping their members regain their financial footing 
is imperative.

We hear a lot about compliance and increasing fee income. The newly created Dodd-Frank regulations create 
additional regulatory burden and scrutiny on certain fee income sources. MoneyGram focuses on solutions that not 
only reduce the regulatory burden but also increase fee income. Additionally, these same services help retain and 
attract new members. MoneyGram serves more than 4,000 credit unions and is proud of our 40-year relationship 
with CUNA Strategic Services.

David Meyer, LoanPlus CMS Guided by Spireon, Booth #337

Eric Fosselman, MoneyGram, Booth #354
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Craig, Hoosman receive top Wegner Awards
Rick Craig, Hubert H. Hoosman Jr., 

and a Credit Unions for Kids pro-
gram are the 2013 Herb Wegner 

Memorial Awards recipients. The Nation-
al Credit Union Foundation (NCUF) 
sponsors the awards, presented tonight 
at the Grand Hyatt Washington.

A lifetime of achievement
Rick Craig, retired president/CEO of 
America First Federal Credit Union in 
Ogden, Utah, will receive the Wegner 
Award for Lifetime Achievement. 

He has been a leader, advocate, and 
teacher in the 
credit union 
movement. 
Craig served 
on the faculty of 
Western CUNA  
Management 
School for 31 
years, until  
his retirement in 
July 2012. 

He also has been a leader in adopting 
new technologies to benefit members 
and make managing money easier. 

Craig is an effective advocate for 
credit unions in the political process. In 
Utah, Craig fought back against bank-
ers who aggressively attacked the credit 
union tax exemption. 

Tireless advocate
Hubert H. Hoosman Jr., president/CEO 
of Vantage Credit Union in Bridgeton, 
Mo., receives the Wegner Award for 
Individual Achievement.

As a credit union leader, Hoosman 
has been a tireless advocate for credit 
union philosophy.

He championed the building of a full-
service credit union branch in the pre-
dominantly underserved city of East St. 
Louis. Through financial education, job 
training, and internship programs, Hoos-
man consistently serves as a positive 
role model for many in his community.

He also led the charge to raise funds 

for a national 
memorial hon-
oring Dr. Martin 
Luther King Jr. 

Outstanding 
program
Credit Union 
Miracle Day, 
a collection of 
fund-raising 
running events throughout the country, 
receives the Wegner Award for Out-
standing Program.

Credit Union Miracle Day is the larg-
est national credit union event for Credit 
Unions for Kids, a nonprofit collaboration 
of credit union organizations engaged in 
fund-raising activities to benefit Children’s  
Miracle Network Hospitals. It has increas-
ed the visibility of the credit union move-
ment in communities and on Capitol Hill.

Limited tickets may be available for the 
Wegner black-tie optional event. Ask at 
NCUF’s booth in the Welcome Center. ™Rick Craig

Hubert H. Hoosman Jr.
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Maxwell, Herring winners reflect CU principles
This year’s winners of the Dora Max-

well Social Responsibility Com-
munity Service and Louise Herring 

Philosophy-in-Action Member Service 
awards have demonstrated a dedication 
to social responsibility, working to better 
their communities and improve mem-
bers’ financial health.

First-place Dora Maxwell winners 
coordinated community initiatives by: 
™ Hosting a “bike-a-thon” to raise funds 
and awareness of prostate cancer.
™ Launching “Operation: Maximum 
Impact,” a version of the television series 
“Extreme Makeover: Home Edition,” to 
assist members in need.
™ Raising funds for the Georgia Health 
Sciences Children’s Medical Center by 

leveraging a parking lot, which is conve-
nient to a local concert venue.
™ Sending individuals with special 
needs to summer camps through an 
“Adopt a Camper” fund-raising campaign.
™ Hosting a Military Appreciation Day at 
a minor league baseball park.
™ Funding a “Secret Meals for Hungry 
Children” program to feed at-risk chil-
dren on the weekend when school lunch 
programs aren’t available.
™ Repurposing a former office for a 
local nonprofit organization that provides 
health-care services to the uninsured or 
underinsured.
™ Supporting hospitalized children with 
a music therapy program so they can 
work through trauma and develop cop-
ing strategies.
™ Raising funds to build a pirate-
themed distraction therapy room at a 
local children’s hospital.

First-place Louise Herring winners 
demonstrated member service and 
financial education outreach by:

™ Offering a matched savings program 
for first-time home ownership, microbusi-
nesses, higher education, and vehicle 
purchases.

™ Partnering with social service agen-
cies to open microbranches within their 
facilities for underserved members.
™ Inviting members and potential mem-
bers to save money by offering a free 
review of current bills and credit reports.
™ Providing members an estate plan-
ning essentials program to give them 
tools to plan and obtain peace-of-mind.
™ Presenting $8,000 in scholarship 
awards to students annually.

 All winning entries are on display in 
the Welcome Center. ™

Visit www.transamericafinancialsolutions.com
or call 866-374-0781 to learn more.

At Transamerica, we’ve developed numerous 
online tools that help grow your credit union’s
business and manage it efficiently.

Visit Transamerica at Booth #434 to get hands-on
access to Transamerica’s latest online tools!

We’ll have experts available to show you a 
variety of systems that can simplify and enhance
processes such as signing up new members, 
providing quotes on products and services or
training your staff to sell.

M A K I N G  T H E  R I G H T  C O N N E C T I O N  C A N  M A K E  A L L  T H E  D I F F E R E N C E !

LOOK FOR TRANSAMERICA AT THE 
GOVERNMENTAL AFFAIRS CONFERENCE 

IN WASHINGTON, D.C., FEBRUARY 24-28, 2013.



CMG AD

10003405-0113 © CUNA Mutual Group, 2013 All Rights Reserved. 

Find out how by VISITING BOOTH #309, and enter for 

a chance to WIN A $1,000 TRAVEL VOUCHER.

Be There  
         When It Matters.
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Desjardins Awards celebrate  
financial education outreach

Judges for CUNA’s Desjardins 
Awards for Youth and Adult Financial 
Education recognize credit unions 

that best demonstrate financial literacy 
advocacy at their credit unions and in 
their communities.

The Maine Credit Union League 
won the league category. Credit unions 
delivered financial education to record 
numbers of consumers through state-
wide events. 

Award winners in the youth financial 
education category include:
™ Clarence (N.Y.) Community & 
Schools Federal Credit Union  
offered “Youth $avings” programs in local 
schools, providing students the opportu-
nity to save money in a credit union  
account and bring their deposits to school.
™ CommunityAmerica Credit 
Union, Kansas City, Mo., used Cash ’n’ 
Coins Club savings accounts for youth 

ages 13 and younger, allowing them to 
watch their savings balances grow.
™ CORE Federal Credit Union, East 
Syracuse, N.Y., offered a student finan-
cial literacy program that includes hands-
on skills, training, direct instruction, 
student coaching, and peer mentoring.
™ Generations Federal Credit 
Union, San Antonio, reached out to 
youth via a program that speaks directly 
to students about financial education.
™ Northwest Chapter of the Ohio 
Credit Union League delivered finan-
cial education to high-school students 
in a fun and interactive way, while also 
providing valuable life skills.

In the adult financial education cat-
egory, judges selected:
™ Beach Municipal Federal Credit 
Union, Virginia Beach, Va., assisted the 
unbanked and underbanked citizens of 
the community in gaining access to tra-

ditional finan-
cial products 
and services.
™ Credit 
Union 1, 
Anchorage, 
Alaska, acted 
as a financial 
education 
resource to 
its community by offering classes to the 
public, groups, and clubs.
™ Town & Country Credit Union, 
Minot, N.D., provided financial seminars 
and support for community members 
recovering from a flood in 2011.
™ United Labor Credit Union, Kan-
sas City, Mo., taught union members 
personal finance and related topics in a 
classroom setting. 
All winning entries are on display in the 
Welcome Center. ™

CUNA’s Paul 

Emcee

The Credit Union Advisory Group at

Gary Tantleff, Managing Director
877-269-1776 | gary.tantleff@ubs.com
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‘Crashers’ focus on  
young entrepreneurs

Crash the GAC—an initiative to 
involve young people in issues  
and events critical to the credit 

union system—is now entering its fourth 
year.  
     This year’s select group of 19 young 
credit union professionals has taken  
on an audacious goal: to research, 
design, and build a new tool to sup-
port credit unions as they serve young 
entrepreneurs.

The Crashers’ week began with a 

Design Thinking workshop on Sunday. 
Design Thinking is an innovation practice 
that uses human-centered research,  
storytelling, and rapid prototyping to 
solve problems. 

The group interviewed and observed 
local small-business owners and, based 
on the observed patterns, landed on one 
solution. The Crashers will have one day  
following the GAC to bring their idea  
to life.

“Economic and technological changes 

have created new needs for young 
entrepreneurs,” says Crash the GAC 
Founder Brent Dixon. 

“To best assist small businesses,”  
he says, “we must understand their 
needs.”

In addition to their small-business 
project, Crashers will spend the week 
meeting with credit union system lead-
ers, hiking the Hill, and entertaining at-
tendees with their annual Thunderpunch 
party.

Crash the GAC is a project of The 
Cooperative Trust—a development 
network for young credit union profes-
sionals incubated by the Filene Research 
Institute. 

CUNA’s Center for Professional 
Development and PSCU Financial Ser-
vices sponsor the project, and CUNA 
Mutual Group funds The Cooperative 
Trust. Learn more and get involved by 
visiting trust.coop. ™

Last year’s GAC Crashers 
encouraged CUs to take 
advantage of their coop-
erative model. This year’s 
group will focus on meet-
ing the needs of young 
entrepreneurs.
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Discover CUNA Councils.
A professional organization of six 
Councils and 5,500+ leaders, 
delivering the insights, feedback and 
real-world solutions only credit union 
peers can provide.

Better solutions, 
stronger connections and  

greater results.

Join us at cunacouncils.org

Visit booth #368 to redeem your 
GAC-only membership offer!

SYNERGY
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A lifetime of service  
and collaboration
In the mid-1930s, economic hard-
ships caused by the Great Depression 
spurred the popularity of the credit 
union movement. Credit unions offered 
affordable credit to consumers ignored 
by commercial banks and savings 
institutions.

But credit union leaders faced a 
dilemma: Severe economic times made 
it nearly impossible for borrowers to 
repay loans, and fledgling credit unions 
struggled to manage loan losses. To 
address this, credit union pioneers 
established the CUNA Mutual Society in 
1935, now CUNA Mutual Group.

Since those humble beginnings, 
CUNA Mutual has maintained its 
commitment to helping credit unions 
address their insurance and financial 
needs. While protection is our overriding 
purpose, we achieve our goals by giving 
credit unions the tools, education, guid-
ance, and support to grow loans, grow 
income, and reach more members.

We’re not just a vendor, but a col-
laborator in helping each credit union 
achieve its highest potential. We’re 
proud to continue our strong partnership 
with CUNA, the National Credit Union 
Foundation, and credit union leagues. In 
2012, we invested more than $35 million 
into the credit union system. That contri-
bution, and our ongoing advocacy and 
support, demonstrate our commitment to 
credit unions.

We appreciate the confidence credit 
unions place in us. We will continue  
to do all we can to help them meet the 
challenges and opportunities they  
face–now and well into the future. ™

Building a global community
We operate locally, but our markets have 
globalized. Market forces are driven by 
global events. Credit unions worldwide 
face the same challenges—pressures 
for greater efficiency,  investments in 
technology, and compliance issues. 

As a global community with shared 
values, we have the opportunity to learn 
from each other, and the power to speak 
with one voice. World Council solicits 
views from its member countries and 
represents credit unions before global 
standard setters, whom national legisla-
tors and regulators increasingly follow in 
their rule-making.

For example, the Bank for Internation-
al Settlements in Basel, Switzerland, sets 
capital and liquidity standards, which 
shape national regulations. The Financial 
Action Task Force sets the anti-money 
laundering standards national regulators 
must enforce. The International Account-
ing Standards Board and Financial  
Accounting Standards Board set  
accounting standards. And their agen-
das are set by the Group of 20. 

We have greater voice as a global 
community representing many countries 
and millions of members. When we 
knock on the door, the standard setters 
invite us to the table. We see adjust-
ments, footnotes, and accommodations 
for credit unions and financial coopera-
tives. International policymakers more 
thoughtfully consider the damaging 
impact that rules made to control large 
international banks can have when ap-
plied to community or smaller institutions 
such as credit unions. 

We stand for and defend this global 
community that we are all building. ™

Celebrate 25 years  
of Wegner Awards
Tonight’s National Credit Union Foun-
dation (NCUF) dinner, presenting the 
Herb Wegner Memorial Awards, will be 
a special event. Not only will there be 
a new emcee—the Northwest Credit 
Union Association’s Denise Gabel—but 
we celebrate the 25th anniversary of 
the awards.

It all started in 1971 when Herb 
Wegner became managing director of 
CUNA & Affiliates and “quit while on 
top” in December 1978. He left behind 
a legacy of progress and the knowl-
edge that he helped lead credit unions 
into the 21st century. 

In today’s credit union environment, 
and especially at the GAC, we know  
Wegner would be out in front leading 
the charge in the many issues facing 
the credit union movement. In fact, in 
1975, when asked what he believed 
was of paramount importance to him 
in doing his job, Wegner responded: 
“What’s important is the power of our 
people translated into effective political 
action to get things done.”

The Herb Wegner Memorial Awards 
were established in 1988 in his honor 
and memory. 

At NCUF, we’re proud to honor 
leaders of the credit union movement 
who, like Herb Wegner, have worked to 
develop new frontiers through tireless 
effort, innovation, vision, and dedication. 

See you at tonight’s dinner at the 
Grand Hyatt. ™
Note: Limited tickets for the dinner,  
a black-tie optional event, may be  
available. Inquire at the Wegner  
ticket booth in the Welcome Center.

Movement leaders share insights

Jeff Post
CUNA Mutual Group

Bucky Sebastian
National Credit Union Foundation

Brian Branch
World Council of Credit Unions



Still not convinced that now is the time to buy? 
Call us today to learn why others put their trust in us and what we can do for you.

Follow us on: facebook.com/symitar @Symitar

F l e x i b i l i t y

C o n n e c t i v i t y

S t a b i l i t y

F u n c t i o n a l i t y

Here at Symitar®, we provide credit unions with core data processing systems that are unmatched in 
 exibility, connectivity, stability, and functionality. Our Episys® platform enjoys the highest client retention 
rate of any major core data processing system in the industry. Thanks to the  exibility we’ve built into Episys, 
it’s the one core system that’s virtually impossible to outgrow. It’s about  exibility – we get it.

We know that you and your members need ways to stretch and 
adapt. We call that  exibility.

We’re giving away Starbucks gift cards at the CUNA GAC. Visit us at booth 
#300 for details.

SOME CARD PROCESSORS WOULD LIKE TO BUY YOUR BUSINESS.

We’d rather earn it.
“We’ve had other processors come in and offer us big dollars to convert, 

that’s very tempting, but we also know about the service they offer. 
We’ve talked to their customers and we know that the 

service standards aren’t there.”  
- Marcia Elaine Lillis, CEO, National 1st Credit Union

We Know…
ATM, Credit, & Debit Card Processing | Fraud Protection | Loyalty Programs

www.WeKnowPayments.com/CardFacts.asp

If you are attending the CUNA Governmental Affairs Conference, 
stop by and visit us at booth #454.
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Take community development to the next level at today’s roundtable

CUNA and the National Federation 
of Community Development Credit 
Unions will host a roundtable today 

from 12 p.m. to 1:30 p.m. The session is 
geared for Community Development  
Financial Institution (CDFI)-certified 
credit unions, low-income designated 
credit unions, or any credit unions inter-
ested in taking community development 
to the next level.

The roundtable will provide a legis- 
lative update about the long-term pros-
pects for the CDFI industry and new 
programs under development, such as the:

™ CDFI Bond Guarantee Program, 
which could potentially provide hundreds 
of millions of secondary capital loans to 

qualifying credit unions; and the
™ Scaling Up Microfinance initiative, 
which provides technical assistance and 
training to CDFIs. 

Representatives from the CDFI Fund 
and U.S. Treasury Department and credit 
union CEOs will share best practices 
and sustainable approaches to leverag-
ing the CDFI certification. 

The CDFI certification is a valuable 
tool that, together with the low-income 
designation, gives qualifying credit unions 
access to external resources and partner-
ship opportunities. These resources and 
partnerships can significantly strengthen a 
credit union’s internal capacity and propel 
it toward growth.  

More than 220 credit unions have  
the CDFI certification. These credit 
unions have collective assets of more 
than $13 billion, and provide services  
to nearly two million consumers who are 
primarily low-income. And because of 
NCUA’s recent efforts, the number of 
low-income designated credit unions 

has increased substantially. CDFI-certi-
fied and low-income designated credit 
unions could represent as much as one-
third of the entire credit union system.

Visit the Federation’s booth #110 in 
the Exhibit Hall to learn more. ™

Stop by the Exhibit Hall

7:30 a.m. Continental breakfast
11:30 a.m. Lunch

Contributing sponsors for all  
Exhibit Hall food events: 

• Clayco Inc.; and

• CUNA Strategic Services.



We Sell The Cars.
You Get The Credit.®

To learn more about Enterprise Car Sales, visit enterprise.com/perfectpartnership today.

Working in tandem with our partners in the Credit Union industry has been a win-win for more than 
30 years. Together we have generated more than $8 billion in auto loan volume and set the bar 

for personal attention and friendly service. We continually employ a low-pressure sales approach 
while treating the members of our partner Credit Unions with care and respect. And, as our partner, 

when you refer members to us, we will refer them back to you for financing 100% of the time.
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Reliable resources in CUNA’s booth #368
Stop by CUNA’s booth #368 to see 

trusted resources your national 
trade association offers for credit 

union success, including:

™ CUNA Volunteer Network. Dis-
cover the best way to stay informed, 
involved, and connected. Network 
members have exclusive access to newly 
released resources and monthly peri-
odicals like Directors Newsletter, online 
access to their credit union peers, and 
discounts on education opportunities.

™ Credit Union Magazine. Stay on 
top of news and trends with exclusive 
industry articles and thought-provoking 
insight you rely on most. The trusted 
content provided through Credit Union 

Magazine is available in print, digital, 
online, and mobile formats, including an 
iPad app.

™ CUNA Compliance Resources. 
Industry regulators, attorneys, examiners, 
and leagues turn to CUNA for compli-
ance training. Your credit union can, 
too, with the convenience of CUNA 
CPDOnline and the CUNA Training 
Bundle, which provide compliance online 
courses, audio conferences, webinars, 
and eSchools. 

™ 2013-2014 Credit Union Envi-
ronmental Scan (E-Scan). When it 

comes to year-
round strategic 
planning, cur-
rent credit union 

insight is critical to a successful strategic 
plan. E-Scan gives you access to reli-
able credit union data and trends so you 
can simplify the planning process and 
prepare for the challenges ahead. 

™ CUNA Pressing Economic Issues 
Series. Get up-to-date information  
on the economic issues facing credit 
unions from CUNA’s trusted economists. 
In this fast-
changing envi-
ronment, you’ll 
receive com-
mentary and 
data on the 
most pressing 
topics through 
30-minute 
monthly  
updates. Now available for Apple users, 
you can easily access sessions from 
your iPad or Mac.

Visit booth #368 to learn about these 
tools and see what CUNA has to offer. ™

Credit Union National Association would like to express its gratitude to the 
following organizations for their support of this year’s Governmental Affairs 
Conference.

DIAMOND SPONSORS

PLATINUM SPONSORS

Credit Union 24, Inc.
MasterCard Worldwide
PSCU
The Members Group

GOLD SPONSORS

AdQue
Clarity for Consumers
Clarity Services, Inc.
CSCU
Diebold, Inc.
Filene Research Institute
FIS
Fiserv
National Credit Union
   Foundation

CONTRIBUTING SPONSORS

Adapt Telephony 
   Services, LLC
Augeo
BancVue
Callison
Cardtronics
Clayco, Inc.
Credit Union Journal
Credit Union Times
CRIF Lending Solutions
CU Solutions Group

Daly Initiatives
DDJ Myers, Ltd.
imprint plus
LoanPlus CMS 
   guided by Spireon
State National Companies
Symitar
The Options Industry
   Council
Vantiv
Visible Equity



PSCU AD

Play at a higher level. Visit us at booth #308 for strategies to OUTPERFORM.

 Change 
Game the 

Partner with a team that has bold,  
innovative solutions and strategies.

pscu.com
888.918.7355



THANK
YOU
Please join the National Credit Union Foundation (NCUF) in thanking 
these supporters for sharing their 2013 philanthropic dollars that 
sustain our strategic programs and vital grants that succeed in helping 
millions of credit union members achieve fi nancial freedom. 

Without the generous support of these organizations, many of 
NCUF’s past and future accomplishments would not be possible.

PREMIER CLUB 

PLATINUM SUPPORTERS 

Not on this list?
Being a National Credit Union Foundation Supporter is a sound business decision, 
and much more. It’s a golden opportunity to:
• Enhance your visibility among credit unions.
• Earn priceless appreciation from credit union leaders.
• Strengthen credit unions by reaching more consumers.
• Increase brand loyalty among your members or clients.
•  Demonstrate your commitment to the credit union philosophy of 

“People Helping People.”

Visit the NCUF booth in the exhibit hall (#469) or visit ncuf.coop 
to fi nd out how you can become a corporate supporter.

GOLD SUPPORTERS
California/Nevada 
  Credit Union Leagues

Coastal FCU

CSCU

Diebold

FIS

Mountain America Credit Union

SILVER SUPPORTERS

AACUL

Credit Union Association of New York

Credit Union Direct Corporation

Georgia Credit Union Affiliates

Harland Clarke

Illinois Credit Union League

New Jersey Credit Union League

New Mexico Educators Federal 
   Credit Union 

PSCU

STAR

Texas Credit Union Foundation

VISA

BRONZE SUPPORTERS
Advanced Fraud Solutions 

Allied Solutions 

Catalyst Corporate FCU 

Corporate One FCU

CUES

Elevations Credit Union 

Indiana Credit Union Foundation

Maine Credit Union League

Massachusetts Credit Union League

MEMBERS Trust

Montana Credit Union Network

National Cooperative Bank

North Carolina Credit Union League

Pennsylvania Credit Union Association

The ProCon Group, Ltd.

TransUnion LLC

Volunteer Corporate

Wisconsin Credit Union League

WOCCU

List as of February 4, 2013




