
Leg/reg priorities

W hat are CUNA’s top  
legislative and regulatory 
priorities? 

™ Continue to press NCUA to improve 
RBC2, the risk-based capital proposal 
characterized as a “solution in search of 
a problem.”
™ Defend the tax status by emphasizing 
the benefits of the federal tax exemption 
for members and nonmembers.
™ Reduce credit unions’ regulatory bur-
den by pressing the CFPB to provide 
more expansive exemptions to credit 
unions, and by working with leagues to 
assist credit unions in complying with 
regulatory demands.
™ Empower members to voice their 
views to legislators in advocacy efforts, 
educating them about the merits of 
credit unions’ not-for-profit structure.
™ Continue the “Stop the Data 
Breaches” effort by supporting legisla-
tion that includes a federal notification 
standard, new data security standards 
for merchants, and provisions that 
improve the process for reimbursing 
credit unions for costs they incur as a 
result of the breaches.
™ Champion legislation providing credit 
unions with the same eligibility require-
ments for Federal Home Loan Bank 
membership as community banks.
™ Ask Congress to permit credit unions 
to access supplemental forms of capital, 
and to make it easier for credit unions to 
lend in rural areas.
™ Push for continued improvements to 
the NCUA exam process, especially in 
the areas of fairness, objectivity, and a 
meaningful appeals process.

For an advocacy update, join CUNA 
staff during this afternoon’s General 
Session.

Communicating 
under pressure

As press secretary for George W. 
Bush, Ari Fleischer steered White 
House communications through 

some of the most turbulent events in 
American history, including 9/11 and the 
beginning of two wars. 

Chosen by the president for the posi-
tion after serving as spokesperson for 
Bush’s first presidential campaign, Fleisch-
er became known for his unflappability  
and quick-footed responses to the press. 

As a battle-tested communicator, his 
insights during this morning’s Opening 
General Session will prove invaluable to 
supporters of the credit union movement 
struggling to get their message heard. 

After stepping down as press secretary 

in 2003, Fleischer started his own media 
consulting company, Ari Fleischer Sports 
Communications. His clients have in-
cluded professional athletes such as Tiger 
Woods and Mark McGwire, Major League 
Baseball Commissioner Bud Selig, and 
the Green Bay Packers.  

His 2005 biography “Taking Heat,” 
which recounted his time as the presi-
dent’s spokesperson, reached No. 7 on 
The New York Times best-seller list. From 
2011 to 2013 he was a political contribu-
tor to CNN, and he continues to appear 
as a regular political pundit on numerous  
news shows. 

Last September, on the 13th anniver-
sary of 9/11, Fleischer’s Twitter account 
made the news: In a series of messages 
timed to publish when the original events 
occurred, Fleischer provided a minute-by-
minute, behind-the-scenes re-creation of 
his experience that morning. One of his 
most retweeted memories read, “9:05 
WH Chief of Staff Andy Card interrupts 
the Pres. to whisper in his ear—'the sec-
ond tower has been hit. America  
is under attack.’” 

Fleischer continues to demonstrate  
that if you have a powerful message, 
people will respond—regardless of your  
platform.

Visit creditunionmagazine.com/GAC

• Extensive conference coverage;
• Video interviews with attendees  
  and speakers;
• Photo galleries;
• Advice on connecting with legislators  
  during Hill visits; and more.



VISIT US IN BOOTH 329!

C2_CSCUAD.indd   1 2/25/15   8:36 AM



M O N D A Y  D A I L Y  N E W S   |   3

Greetings and welcome to the 
Credit Union National Associa-
tion’s 2015 Governmental Affairs 

Conference. On behalf of CUNA's 
board of directors and staff, we're glad 
you're here.

This week nearly 5,000 credit union 
leaders have come together to continue 
our strong tradition of grassroots action. 
We’ll hear from members of Congress 
and other noted national leaders who 
will help us gain insight and perspec- 
tive on the state of our nation and the 
world. We’ll establish and renew per-
sonal and professional friendships with 
credit union colleagues from around  
the country.

Since we last met, we marked the 
milestone of 100 million credit union 
memberships. We beat back attempts 
to eliminate our tax exemption with the 
Don’t Tax My Credit Union campaign 
and we mobilized to bring positive 
change to NCUA's risk-based capital 
proposal. And we set new records for 
the Credit Union Legislative Action 
Council (CULAC), enabling us to sup-
port more credit union-friendly candi-
dates than ever before.

In addition to powerful presentations 
from world-renowned keynote speak-
ers, we also will learn from credit union 

leaders who are breaking new ground 
in advancing our shared vision that 
Americans choose credit unions as their 
best financial partner. We look forward 
to passionate discussions and true col-
laboration about how we can move for-
ward together to remove barriers, foster 
service excellence, and create greater 
credit union awareness that advances 
our vision. 

This GAC also marks the beginning 
of a new chapter in our advocacy work. 
The challenge we face in this charged-
up, fast-paced social media age is 
breaking through the clutter to capture 
and maintain the attention and loyalty of 
credit union members, elected officials, 
and others we need on our side. 

We're excited to share a new focus 
on our advocacy responsibilities with 
our Member Activation Program (MAP): 
It means 360-degree advocacy, and it 
will be front and center during the next 
few days.

These changing times demand that 
we step up our game. And CUNA is 
leading by example.

Your being here makes us all  
stronger.

Jim Nussle
Dennis Pierce

Welcome to the 2015 GAC

Jim Nussle
CUNA President/CEO

Dennis Pierce
CUNA Chairman
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Loyal members are your strongest advocates

If you want the halls of power to shake 
with the credit union message, cultivate 
loyal members. 
You know who your loyal members are. 

They’re the ones who encourage family, 
friends, and co-workers to join; the ones 
who understand your credit union’s coop-
erative structure; and the ones who would 
never dream of taking their business to 
another financial institution. 

They’re also one of your best resources 
for credit union advocacy. When you want 
your credit union’s perspective communi-
cated to lawmakers, tap your most loyal 

members. Because they love and want 
to protect their credit union, they’ll call or 
tweet their congressional representatives 
on your behalf. 

And you may have more loyal members 
than you realize. CUNA’s 2014-2015 
National Member & Nonmember Survey 
found that 60% of credit union mem-
bers are “highly loyal.” Based on the Net 
Promoter® model, these members are “ex-
tremely likely” to recommend your credit 
union to friends, family, or co-workers. 

You’ve had their back for years. They’ll 
be happy to do the same for you.

SUBSCRIBE TODAY
Two easy ways to order your subscription to  
Credit Union Magazine: 
Call: 800-348-3646
Visit: creditunionmagazine.com

Editor-in-chief: Ann Peterson

Editorial staff: Sue Lanphear, Bill Merrick,  
Adam Mertz, Craig Sauer, Jeremiah Tucker

Design and production: Ben Tenorio

Advertising:
Vice president: Joe Day
800-356-9655, ext. 5794
jday@cuna.coop 

Ad sales: Janet Aide, Eastern territory
800-356-9655, ext. 4330
jaide@cuna.coop

Ad sales: Lisa Dushack, Western territory & Canada
800-356-9655, ext. 4220
ldushack@cuna.coop

Printing: American Printing, Madison, Wis.

Follow us:  
twitter@CUMAGAZINE 
Google  CREDIT UNION MAGAZINE 
#CUNAGAC

Schenk: Economy is in overdrive
W hen it comes to the outlook for 

the economy and credit unions, 
everything is coming up roses, 

according to Mike Schenk, vice president 
of CUNA’s economics and statistics 
department.

He cites third-quarter NCUA data that 
revealed strong membership and loan 
growth, healthy asset quality, higher earn-
ings, and growing capital levels.

 Specifically, credit union memberships 
increased 1.1% (4.4% annualized) in the 
third quarter, up from a 1% increase in the 
second quarter and matching a 1.1% jump 
in the third quarter of 2013. The 12-month 
increase in memberships (2.9%) is nearly 
four times higher than the U.S. population 
change in the period (0.73%).

Improving labor markets, higher 
incomes, and pent-up demand led to fast 
credit union loan portfolio growth in the 
third quarter. The 3.4% quarterly increase 
(13.6% annualized) compares with a 
3.3% increase in the second quarter and 
a 3.2% increase in the year-ago period.

Loans grew 10% in the year ended 
September 2014—the highest level since 
2005 and roughly double the rate for 
banks (4.9%).

 “Loan growth remains broad-based, 
with each of the seven key portfolios we 
track reflecting healthy quarterly and year-
over-year increases,” Schenk says. “New-
vehicle lending continues to lead credit 
union loan growth, reflected in a 6.2% 
quarterly increase and an eye-popping 
19.2% increase over the past year.”

The combination of higher employment, 
stronger wage gains, and healthy loan 
growth buoyed loan quality, he adds.  
Both the quarter-end 0.85% delinquency 
ratio and the third quarter 0.47% net 
charge-off rate remain well below their 
20-year averages of 1.01% and 0.62%, 
respectively.

Plus, return on assets increased from 
0.83% in the second quarter to 0.85% 
in the third quarter. Annualized earnings 
through the first three quarters totaled 
0.82% on average assets, up from 0.77% 

in full-year 2013, and the second-highest 
reading in the past seven years.

“Our baseline forecast calls for full-
year loan growth of nearly 11% in 2014 
and roughly 12% in 2015,” Schenk says. 
“Modest increases in market interest 
rates this year should combine with fast 
loan growth to keep credit union earnings 
high—and increasing.”

*Based on the Net Promoter® model, these members are “extremely likely” to recommend your CU to friends, family, or co-workers.
Sources: CUNA’s 2014-2015 National Member & Nonmember Survey (cuna.org)

of members 
are highly loyal.*

of members say their CU is their  
primary financial institution.

53%60%



Enter to win

TWO  
$150
CASH 
giveaways

QwickRate can help your  
credit union: 

•   Earn more yield on every CD investment

•   Benefit from no rate stripping, broker or  
third party fees

•   Save time with automated month-end reports 
and accruals

•   Get customized notifications of high, preferential 
rates, upcoming maturities, and more

  

www.qwickrate.com                                                                     800.285.8626  

Stop by booth #514 
to learn more – you may 
win $150 CASH!

Waiting for you at  
GAC Booth #514.

• CASH drawing!

•  Best rates on institutional  
CDs – nationwide.

Enter to win

Earn more yield on every CD investment

 rate stripping, broker or 

Save time with automated month-end reports 

Waiting for you at
GAC Booth #514.

Best rates on institutional 

05_QwikrateAD.indd   5 2/19/15   3:34 PM
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Credit unions will make tough decisions  
this year regarding their switch from  
magnetic stripe to EMV (Europay, Master-
Card, and Visa) chip cards for debit and 
credit, which will drive more secure transac-
tions and significantly reduce card fraud.  
To make their transition easier, CPI offers  

a complete turnkey solution for credit  
unions, to help bring members’ cards to  
market quicker, with Chip Complete™.  
Our end-to-end solution provides educa-
tional webinars and a step-by-step guide 
that takes you from product training through 
issuance.

Credit union leaders are focused on navigat-
ing through change driven by technology, a 
challenging regulatory environment, a new 
competitive landscape, and demographic 
shifts. Credit union members are redefin-
ing what it means to be empowered and 
connected through electronic devices and 
applications. The payments world is evolving 

across all payment types. And new genera-
tions of members have new channel and 
communications preferences. Future credit 
union success will center on how relevant 
and prevalent they are in the financial lives 
of their members. At Fiserv, we continue to 
focus on enabling best-in-class results for 
our credit union clients. 

What exhibitors say:

Advisors Plus, Arnie Goldberg, Booths #310 & #481

CSCU, Bob Hackney, Booth #329

Fiserv, Mark Sievewright, Booth #336

CPI, Janice Platzer, Booth #475

FPO

What’s the top challenge for your CU clients?

In the ever-evolving electronic payments 
landscape, no single product or service is the 
answer. Credit unions must view payments 
holistically to retain and grow electronic pay-
ments transactions and revenue while  
remaining relevant to members. This will 

mean different things to different people, 
such as convenience, security, loyalty,  
reliability, and ubiquity. With a holistic view, 
credit unions can gain competitive advantage 
in a crowded marketplace where top of wallet 
has taken on an entirely new meaning.

The top challenge facing our credit union 
clients—and it’s a good one for a change—is 
to get out of defensive mode and "make hay 
while the sun shines," as economic indicators 
turn positive and credit unions solidify their 
value proposition versus bank competition. 

Our consulting and marketing experts believe 
that credit unions should use their newfound 
“breathing room” to optimize existing portfo-
lios and operations before setting an aggres-
sive course toward membership and revenue 
growth. 
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Retail, IT, and marketing professionals are 
acutely aware of how increased regulation 
impacts their credit unions—because their 
budgets are hit hardest when expenses are 
reallocated to fund compliance. They find 
themselves forced to do more with less  
while improving their competitiveness.  

That’s why inLighten creates innovative  
products such as Apollo™, the digital  
signage solution that virtually eliminates  
hardware and installation costs, stream- 
lines ongoing overhead, and dramatically  
increases a credit union’s power to market 
and communicate. 

inLighten, Doug Braun, Booth #422

Vantiv, Booth #480

Credit unions today are faced with balancing 
increasing expenses from fraudulent activity, 
regulatory changes, and other uncontrol-
lable market forces with maximizing member 
attraction and retention through best-in-class 
service and differentiated product sets.  

Vantiv delivers to its credit union cus- 
tomers that solution through top-notch  
technology, customized and targeted port-
folio growth programs, and the resources  
that become the trusted advisers enabling 
their success.

info@level5.com         Visit Our Booth #707       www.level5.com

00_Level5AD.indd   1 2/4/15   10:08 AM
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CUs activate  
Unite for Good principles 

Across the country, credit unions 
are working to achieve a shared 
strategic vision in which Ameri-

cans choose credit unions as their best 
financial partner.

The vision takes root in credit unions’ 
shared values: collaboration, a focus on 
members, community involvement, and a 
dedication to financial well-being.

To guide credit unions to that vision, 
CUNA developed the Unite for Good 
campaign, which focuses on three 
objectives:

1. Removing barriers by actively 
participating in credit union grassroots 
activities and the political process;

2. Creating awareness by expand-
ing your credit union's outreach and 
image in the community; and

3. Fostering service excellence  
by offering a complete set of forward-
looking and constantly improving 
financial services to members of all 
backgrounds and life stages.

Visit uniteforgood.org to access an 
action checklist that offers ideas on how 
to achieve these objectives. 

While at GAC, be sure to view the 
three double-sided, 8-foot by 10-foot 
panels on display in the Washington 
Convention Center’s atrium to learn how 
credit unions across the country embody 

the Unite for Good principles. 
The uniteforgood.org website hosts 

hundreds more of these examples. There, 
you can share your credit union's story 
about participating in grassroots activi-
ties, expanding credit unions’ reach in 
the community, and improving financial 
services to members.

CDFI Fund director  
headlines roundtable

Annie Donovan, the new Community 
Development Financial Institution 
(CDFI) fund director, will serve as 

keynote speaker during the fourth annual 
CDFI Certified Credit Union Roundtable 
today.

The event, hosted by the National  
Federation of Community Development 
Credit Unions—which advocates for credit 
unions serving low- and moderate-income 
consumers and underserved communi-
ties—will be held from 11:45 a.m. to  
1:15 p.m. in Room 204ABC.

The panel will discuss new develop-
ments at the CDFI Fund, 2015 funding 
levels, results of the 2014 CDFI certifica-
tion campaign, and the value that CDFI 
certification provides to the credit union 
movement. The 240 CDFI-certified credit 
unions boast collective assets of more 
than $45 billion and provide services to 
more than 5.5 million primarily low-income 
consumers.

Donovan’s appearance marks the first 
time the head of the CDFI Fund will speak 
at the roundtable. Appointed to her post 
in December, Donovan had been CEO of 
CoopMetrics, which provides business 
intelligence tools to small businesses and 
nonprofits, and previously served as a 
White House senior policy adviser.

Other speakers include:
™ Liz Adams, Missouri Credit Union  
Association;
™ Jeremy Empol, California Credit Union 
League;
™  Bill Myers, NCUA's Office of Small 
Credit Union Initiatives; 
™ Terry Ratigan, National Federation of 
Community Development Credit Unions; 
and
™ Julie Renderos, Suncoast Credit  
Union.

Putting principles into practice
• Removing barriers. Missouri credit 
union leaders hosted a series of sum-
mertime receptions for state legislators 
and candidates from both parties to 
build relationships, share credit union 
concerns, and tell their stories. 

• Creating awareness. Affinity Plus 
Federal Credit Union in St. Paul, Minn., 
launched a “Plus it Forward” campaign 
that promotes the idea you can make 
a significant difference by committing 
simple, intentional acts of kindness—
and asking others to do the same. 

• Fostering service excellence. Fox 
Communities Credit Union in Apple-
ton, Wis., cross-trained two-thirds of 
its 60 member service representatives 
in basic lending services because 
the credit union’s 15 loan specialists 
couldn’t keep up with demand.

Visit uniteforgood.org to tell your credit 
union’s story about participating in 
grassroots activities, expanding credit 
unions’ reach in the community, and 
improving financial services to mem-
bers of all backgrounds and life stages.

Look for the display showcasing CUs’ inspiring stories  
in the Convention Center's atrium.



For payment solutions that won’t hold you back, 
talk to TMG. You’ll find a wide range of customizable  
programs to explore.

[ WE’LL TAKE YOU THERE ] 

See how payment solutions visions come alive at TheMembersGroup.com.

Making Life Easier

BOOTH
Join us at

335

TMG-35 Print Ads_GAC Daily_8.125x10.875_v2.indd   1 2/9/15   2:11 PM

09_TheMembersGroupAd.indd   1 2/9/15   3:46 PM
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The Foundation to present  
four Wegner Awards 

The National Credit Union Founda-
tion will recognize three Lifetime 
Achievement Awards and one 

Outstanding Organization Award at 
tonight's 2015 Herb Wegner Memorial 
Awards dinner.

The dinner is at the Marriott Marquis, 
and Denise Gabel, chief operating officer 
of the Northwest Credit Union Associa-
tion, will serve as the evening’s emcee.

The winners include: 
™ Clarence Hall Jr., CEO, Issaquena 
(Miss.) County Federal Credit Union, for 
his selfless work on behalf of the strug-
gling population of Issaquena County 
and his lifelong embodiment of credit 
union values.
™ Mike Mercer, president/CEO,  
Georgia Credit Union Affiliates, for  
his groundbreaking leadership, innova-
tive contributions, personal commit-
ment, and unfaltering dedication to  
the advancement of the credit union 
system.
™ Bob Schumacher, retired president/
CEO of MountainCrest Credit Union in 

Arlington, Wash., for a career that has 
touched every corner of the credit union 
movement, as well as his inspiring work 
with credit union leadership programs in 
the U.S. and overseas.

™ Iowa Credit Union League for its 
organization-wide dedication to ensur-
ing the prosperity of credit unions and  
to improving consumers’ financial lives.

The awards are named in honor of the 
late CUNA CEO Herb Wegner, whose 
tireless dedication, innovative ideas, 
and deeds truly revolutionized the ways 
credit unions serve their communities.

If you would like to purchase a ticket 
to tonight's awards dinner, stop by the 
National Credit Union Foundation’s 
booth (#457) in the Exhibit Hall— 
near CUNA’s booth in the middle of  
the hall.

Desjardins winners committed to financial education 
The Desjardins Awards are named for 

Alphonse Desjardins, the founder 
of the North American credit union 

movement. 
Besides founding the first credit unions 

in Canada and the U.S., Desjardins pio-
neered youth savings clubs and in-school 
"banks," known as caisses scolaires. 

He established caisse populaires, 
cooperative savings and loan companies, 
to encourage the working classes to  
save and plan for the future and to provide 
the credit they needed for economic 
recovery. 

This award honors credit unions, chap-
ters, and leagues for their commitment to 
both youth and adult financial literacy.

First-place winners for the Desjardins 
Adult Financial Education Award include:

™ Community Credit Union in Lewis-
ton, Maine;
™ Electro Savings Credit Union in St. 
Louis;
™ Financial Center Federal Credit 

Union in Indianapolis; and
™ Oregon State Credit Union in Corval-
lis, Ore.

First-place winners for the Desjardins 
Youth Financial Education Award include: 
™ Cook (Minn.) Area Credit Union;
™ CORE Federal Credit Union in East 
Syracuse, N.Y.;
™ Generations Federal Credit Union in 
San Antonio; and
™ Summit Credit Union in Madison, Wis.

The Maine Credit Union League 
also received a first-place award for its 
efforts to improve financial literacy for both 
youth and adults.

The winners will be honored at a 
GAC reception. All winning entries are 
on display during the conference in the 
Welcome Center.

Clarence Hall Jr.

Bob Schumacher

Mike Mercer



M O N D A Y  D A I L Y  N E W S   |   11

Maxwell, Herring winners honor duty to serve
W inners of the Dora Maxwell Social 

Responsibility Community Service 
Award and The Louise Herring 

Philosophy-in-Action Member Service 
Award demonstrate a dedication to social 
responsibility—working to better their com-
munities and improve the financial health of 
their members.

The Maxwell Award is presented to 
credit unions and a credit union chap-
ter for outstanding social responsibility 
projects in their communities. Activities 
include solving community problems, 
coordinating supply drives for the needy, 

raising money or organizing special events 
for charitable organizations, and mentoring 
students.

First-place winners include:
™ Virginia United Methodist Credit 
Union, Glen Allen, Va.; 
™ Casco Federal Credit Union, Gor-
ham, Maine; 
™ Natco Credit Union, Richmond, Ind.;
™ Lake State Credit Union, Moose 
Lake, Minn.;
™ Credit Union of New Jersey, Ewing;
™ FAA Credit Union, Oklahoma City;
™ MECU of Baltimore; and
™ Utica-Rome (N.Y.) Credit Union 
Chapter.

The Herring Award is given to credit 
unions applying credit union philoso-
phy to help better financial matters and 
increase financial education for members. 
Examples include exceptional member 
service, financial counseling for members 

experiencing difficulties, and educating 
members on the credit union difference.  

First-place winners include: 
™ City Co Federal Credit Union, Pittsburgh;
™ Carolina Postal Credit Union, Char-
lotte, N.C.;
™ Michigan Federal Credit Union, 
Lathrup Village; and
™ Hanscom (Mass.) Federal Credit 
Union, Hanscom Air Force Base.

Winners will be honored at a GAC 
reception and all winning entries are on 
display in the Welcome Center.

Vote for the 2015 CU Hero of the Year
E ach year at this time, Credit Union 

Magazine presents outstanding 
leaders you’ve nominated during 

the past year as Credit Union Heroes. 
These individuals exemplify the 

credit union philosophy of “people 
helping people” and have gone the 
extra mile to make a difference in their 
communities.

Now it’s time to choose one of your 
nominees as the 2015 Credit Union 
Hero of the Year.

Read all about our three heroes in 
the March issue of Credit Union Maga-
zine (included in your GAC attendee 
bag). Then, visit creditunionmagazine.
com to vote for your favorite. Voting is 
open now through May 1.

Here are the heroes, who relent-
lessly promote credit union philosophy, 
dedicate themselves to credit union 
principles, and truly make a difference:
™ Sandra Cano, assistant vice presi- 
dent, business and community develop-

ment, Navigant Credit  
Union, Rhode Island.
™ Charles Elliott, president/CEO,  
Mississippi CU Association.
™ Gail Lewis, director of consumer 
lending/credit manager, 121 Financial 
CU in Florida.

We’ll present the CU Hero of  
the Year Award at the joint America’s 
Credit Union Conference/World  
Credit Union Conference in mid-July  
in Denver.

Sandra Cano Charles Elliott Gail Lewis
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Movement leaders share insights

Standing with you to serve
Eighty years ago, the founders of CUNA 
Mutual Group established a company 

with a clear focus on helping credit  
union members build a better financial 
future. Today, our company continues  
in that same spirit.  

We're making investments to bet- 
ter serve consumers for the future. We'll 
keep delivering strong products  
that protect both credit unions and 
members. You can continue to have 
confidence that we're financially strong, 
customer-focused, and ready to serve 
you for the long term. All the while, we're 
fully committed to doing business with 
integrity. 

We're deeply committed to the suc-

cess of the credit union movement.  
In addition to our support for numerous 
credit union organizations, we're invest-
ing in our company to ensure that we're 
ready to exceed your expectations  
in the years ahead. 

Credit unions and members have 
trusted CUNA Mutual Group for genera-
tions. We look forward to working with 
you for generations to come. 

I hope you enjoy your time in Wash-
ington. 

Thank you for all that you're doing  
to build the future of the credit union 
movement.

‘CU’ in Denver
Credit unions are a model with great  
precedent and success. 

Today, 57,000 credit unions serve  
208 million members in more than  

100 countries. In the U.S. alone, there 
are more than 100 million credit union 
memberships. 

Our goal at World Council is to add 
another 50 million members worldwide  
by 2020.

Why should we? Because we believe 
every person in every country has the right 
to the benefits credit unions offer: financial 
inclusion, competition, and financial market 
innovation. 

How can we? Credit unions face the 
same challenges in other countries as 
they do in the U.S.: young-adult member-
ship growth, increasing regulatory burden, 
payments innovations, sustainability of 
small credit unions, competition from new 

entrants, and market disrupters. But by 
sharing lessons learned, we've found—and 
will continue to find—answers that are 
creative, innovative, and diverse. The U.S. 
credit union system continues to provide 
leadership to the world on how to tackle 
these challenges.

This year, credit unions worldwide will 
gather in Denver, July 12–15, to exchange 
best practices at the 2015 World Credit 
Union Conference and America’s Credit 
Union Conference, co-hosted by CUNA. 
We hope to see you there to share the 
U.S. leadership experience with other 
countries and to learn from their solutions 
to common challenges.

Safe travels.

Providing impactful  
philanthropy
What do $35 million; 104,000; $5.8 mil-
lion; and 110,000 have in common? 

They represent just some of your Na-
tional Credit Union Foundation's impact 
over the years, helping credit unions help 
their members. They also represent the 
Foundation’s continued commitment to 

improving people’s financial lives through 
credit unions. 

Here’s the significance of these  
numbers:
™ $35 million represents the total grant 
dollars the Foundation has provided over 
the past 10 years. The national impact 
from these grants includes fostering 
and scaling savings challenge initiatives, 
developing and distributing Biz Kid$ (an 
award-winning youth financial educa-
tion resource), supporting successful 
Hispanic outreach programs, developing 
successful nonprime auto-lending initia-
tives, and launching high-school financial 
reality fair programs. 
™ 104,000 is the conservative estimate 
of the number of high-school students 
reached since 2010 through the more 
than 1,000 credit union and league high-
school financial reality fairs, an experien-
tial learning initiative of the Foundation.  

™ $5.8 million is the amount the Founda-
tion has collected for disaster relief efforts. 
These funds helped credit union employ-
ees and members recover from Hurricane 
Katrina, Superstorm Sandy, and floods, 
wildfires, and tornadoes in Colorado, Mis-
souri, and North Dakota.
™ 110,000 highlights the number of 
“Money Rules” books the Foundation 
has distributed to credit unions and their 
members in the past two years. “Money 
Rules” is a powerfully simple manifesto 
on money with several wealth-building 
rules from “Today” show finance guru 
Jean Chatzky.

Want to know more? Stop by Exhibit 
Hall booth #457, attend our Tuesday after-
noon breakout session, and check out our 
new website at ncuf.coop.  

Thanks to you, we're your national 
Foundation, providing impactful philan-
thropy to help you help your members.

Bob Trunzo
CUNA Mutual Group

Brian Branch
World Council of Credit Unions

Gigi Hyland
National Credit Union Foundation
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CUs trump banks in satisfaction index
Credit union members expect more 

from their financial institutions than 
bank customers do—and credit 

unions continue to answer that challenge 
by outperforming themselves and other 
financial institutions year after year.

That’s the chief takeaway from this 
year’s American Customer Satisfaction 
Index (ACSI), released in November.

Credit unions scored an 85 to rank 
second among all industries on the index, 
which considers the quality of products 
and services offered by both foreign and 
domestic firms with significant share in 
U.S. markets.

Meanwhile, the average bank score of 
76 reflects a 2.6% drop from 2013.

“The ACSI score demonstrates how 
credit unions are best in class in financial 
services,” CUNA President/CEO Jim 
Nussle says. “Our not-for-profit structure 
allows us to serve our members rather 
than focus on maximizing profits for  
shareholders.”

Major media outlets such as The 
Washington Post and Money Magazine 

publicized credit unions’ superior ACSI 
score.

The report indicates there's great- 
er member loyalty at credit unions.  
Members are nearly 20% more likely to 
continue to do business at their credit 

unions than are bank customers at their 
institutions.

Credit union members also believe 
they receive a higher quality of service  
for each dollar spent than do bank  
customers.

Credit Union National Association would like to express its gratitude  
to the following organizations for their support of this year’s  
Governmental Affairs Conference.

DIAMOND SPONSORS

CONTRIBUTING SPONSORS

Alkami Technology
BancVue
Clayco Financial Facilities
Corelation Inc.
Credit Union Times
CU Direct
CU Solutions Group
Legacy Member Services

Share One, Inc.
SMA Solutions
State National Companies
The Credit Union Journal
Twenty Twenty Analytics
Vantiv
Ventus
Visible Equity

PLATINUM SPONSORS

Fiserv
PSCU
The Members Group

GOLD SPONSORS

American Share Insurance/ 
    Excess Share Insurance
CSCU
D+H
Diebold Inc.
FIS
Symitar
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Information about accounts

CUs Banks

Ease of account changes

Variety of services

Website satisfaction

Call center satisfaction

Speed of transactions

Helpfulness of staff

Consumers Prefer CUs

Note: An econometric model that benchmarks customer satisfaction determines the scores
Source: 2014 American Customer Satisfaction Index (theacsi.org)
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Visit us on ‘L Street’
Do you have a story idea? Care to 

nominate a Credit Union Rock Star? 
Seeking the latest issue—or extra 

issues—of our GAC Daily publication?
Want to tell us what a great job we’re 

doing?
Stop by the Credit Union Magazine 

space on L Street, outside the Exhibit  
Hall, and visit with the CUNA editors.

We won’t have regular booth hours. 
But in between our work covering confer-
ence sessions and taking photographs, 
we’d like to get to know you better.

So stop by, say hello, and tell us  
where you’re from. We'd love your feed-
back about the magazine and to hear  
your ideas for future coverage. We might 
even ask you a question or two.

Reliable resources in CUNA’s booth #351
Stop by CUNA’s booth #351 to visit with the dedicated staff members of your national association and discuss how  

to make advances at your credit union through:

Visit booth #351 to learn how CUNA embraces these initiatives and how your credit union can join in.

™ Creating awareness 
Our strategic communications concen-
trate on positioning credit unions locally 
and nationally. CUNA’s “A Smarter 
Choice” campaign focuses on educat-
ing individuals about the benefits of 
joining a credit union.

™ Fostering service excellence 
CUNA’s high-impact resources and 
networking opportunities are available 
to all levels of staff members at your 
credit union. Learn more about the 
products and services available  
to credit unions.

™ Removing barriers 
By supporting credit union-friendly can-
didates, influencing policy makers with 
grassroots mobilization, and coordinat-
ing efforts with leagues, CUNA contin-
ues to assert credit union interests in 
Washington, including responding to 
NCUA’s risk-based capital proposal.

Stop by the Exhibit Hall

    7:30 a.m. Breakfast
 11:30 a.m.  Lunch

Contributing sponsors for all  
Exhibit Hall food events: 

• Clayco Financial Facilities.;

• Credit Union Times; and

• Legacy Member Services

Leg/reg priorities

W hat are CUNA’s top 
legislative and regulatory 
priorities? 

™ Continue to press NCUA to 
improve RBC2, the risk-based capital 
proposal that’s been characterized as a 
“solution in search of a problem.”
™ Defend the tax status in Congress 
by emphasizing the benefits of the 
federal tax exemption for members and 
nonmembers, while fending off bankers’ 
attacks at the state and local level.
™ Reduce credit unions’ regula-
tory burden by pressing the CFPB 
to provide more expansive exemptions 
to credit unions, and by working with 
leagues to assist credit unions in com-
plying with regulatory demands.
™ Empower members to voice their 
views to legislators in advocacy efforts 
such as “Don’t Tax My Credit Union,” 
educating them about the coopera-
tive difference and the merits of credit 
unions’ not-for-profit structure.
™ Continue the “Stop the Data 
Breaches” effort by supporting 
legislation that that includes a federal 
notification standard, new data se-
curity standards for merchants, and 
provisions that improve the process for 
reimbursing credit unions for costs they 
incur as a result of the breaches.
™ Champion legislation providing 
credit unions with the same eligibility 
requirements for Federal Home Loan 
Bank membership as community banks.
™ Ask Congress to permit credit unions 
to access supplemental forms of capital, 
and to make it easier for credit unions to 
lend in rural areas.
™ Push for continued improve-
ments to the NCUA examination pro-
cess, especially in the areas of fairness, 

Communicating 
under pressure

As press secretary for George W. 
Bush, Ari Fleischer steered White 
House communications through 

some of the most turbulent events in 
American history, including 9/11 and the 
beginning of two wars. 

Chosen by the president for the posi-
tion after serving as spokesperson for 
Bush’s first presidential campaign, Fleisch-
er became known for his unflappability and 
quick-footed responses to the press. 

As a battle-tested communicator, 
Fleisher’s insights during this morning’s 
Opening General Session will prove in-
valuable to supporters of the credit union 
movement struggling to get their message 
heard. 

After stepping down as press sec-
retary in 2003, Fleisher started his own 
media consulting company, Ari Fleischer 
Sports Communications. His clients have 
included Tiger Woods, Mark McGuire, 
Major League Baseball Commissioner 
Bud Selig, and the Green Bay Packers.  

His 2005 biography “Taking Heat,” 
recounting his time as the president’s 
spokesperson, reached #7 on The New 
York Times best-seller list. From 2011 
to 2013 he was a political contributor to 
CNN, and he continues to appear as a 
regular political pundit on numerous 
news shows. 

Last September, on the thirteenth 
anniversary of 9/11, Fleischer’s Twitter 
account made the news: In a series of 
messages timed to publish when the origi-
nal events occurred, Fleischer provided 
a minute-by-minute, behind-the-scenes 
re-creation of his experience that morn-
ing. One of his most retweeted memories 
read, “9:05 WH Chief of Staff Andy Card 
interrupts the Pres. to whisper in his ear – 
the second tower has been hit. ‘America is 
under attack.’” 

Fleischer continues to demonstrate 
that if you have a powerful message, 
people will respond—regardless of your 
platform. ™

Visit creditunionmagazine.com/GAC

• Extensive conference coverage;
• Video interviews with attendees 
  and speakers;
• Photo galleries;
• Advice on connecting with legislators 
  during Hill visits; and more.

HUNGRY?
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SEE YOU AT BOOTH 341.

Serving members is what you do. And we’re committed to helping 
you do it. Visit us in Booth 341, or go to cunamutual.com.

MEMBERS DREAM. CREDIT UNIONS DELIVER. 
CUNA MUTUAL GROUP SUPPORTS.
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insights
“An instance of capturing 

    the true nature of a thing.”

Do you know your members? Insights are everywhere and 

coming at you fast. To make the best of this information, 

you have to know what to ask. Member Insight from PSCU 

is a set of tools that consolidates the details of your members’ 

spending habits to make for richer portfolio performance.  

After more than 35 years as the leading CUSO, we know a 

thing or two about the true nature of credit union growth.

 

GAC Booth #310
pscu.com/memberinsight
888.918.7355
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